000 0O, tushu007.com
<«<O000000000O00ognogss

gobooo

U0<<0ObDboboOboogoooobobbods>s
1300 ISBNLI O [0 9787030246257

1000 ISBNU U U 703024625X

0ooooii970-1

goboobobooodd

gooooo

oo

guooobobbogooooopbrbbbggoooobbbgooooon

00000000 http://www.tushu007.com

Page 1



000 0O, tushu007.com
<«<O000000000O00ognogss

0O

gpoogzeo7bodbogbbooboobbgzeesogoboobooobooboonon
OO0 CardiffUniversitVO DO OO0 OQ0OO0O00OO0O0O

gobbooobouod®* ggubbobbuodooodgr bbobbooooooobobbooogg
goon
O00000000D00D0bO0bO0b00bD0b0U0000ORobinFawcettl DO OO ODOODOODOO
gobobooboboododd
gobboobbboogogobbobbidoodobobobboooooobobobbooga
gooboobboooooooboboobbooga
gobobobbbodoooobbobbboooooobobbboogoa
gobbobbbogooobobobbtbodoooobobobobboooouoo

gooooooo

gobobobobbooooooobbobbbooooooo
gooboobobboooooobobobbtoooooobobbobboooooobobbbbbouog
goon

gobobobooooooon
gooboobobbooooooobbobbboooooobbobbboooooobbobDbo

Page 2



000 0O, tushu007.com
<«<O000000000O00ognogss

goon

gobbobbbouogooobibibibibdooddbiKressd VanLeeuwen OO OO ODOOOU
gobbobbbuoogooobbbobbuoooogobbobbooooooobobbooog
gobobo4booiooogd

OO000000ob0ob0ob0obOobobouoboobouoboooboo oboor O Multiliteraciest O O
gobboobbbuodgoguobobobbuodoodobobobobooooooobobboougya
gobbobbboooooobobopPTUDODDODOOOOOOLOLDO® OO0 OUOobobo
gobboobbboogogobbobbidoodobobobboooooobobobbooga
goooooboog* g oo obboddd
gobbobobbodooooboboobbodoooooboobbooooooobobobbooaa
gobobobbooooodoon

Page 3



000 0O, tushu007.com
<O0000000o0ooognoss

good

[0 O O Chapter 1[0 Introduction1.100 What Is Multimodality?1.1.1[0 Globalization and Multimodalityl1.1.2

(0 Multimodality and "New Writing".1.2[0 What Is Multimodal Discourse and Multimodal Discourse Analysis?1.3
[0 Why Study Multimodality and Do Multimodal Discourse Analysis?1.40 Development of Multimodality
Research1.500 The Scope and Design of This BookChapter 2[0 Theoretical Background and Framework of
Multimodality and Multimodal Discourse in Visual Communication2.100 Introduction2.200 Multiliteracies—
—the Start of a New Theory2.2.100 Reasons for the New Theory2.2.20 Arguments of the New Theory2.2.3

[0 Content of the New Theory2.3[0 Theoretical Framework of Visual Communication2.3.100 Three Semiotic
Schools Influence on Visual Communication2.3.2 Differences Between Earlier Semiotic Tradition and Social
Semiotic Approach2.3.300 Kress and VVan Leeuwens Social Semiotic Framework of Visual Communication2.4

[0 SummaryChapter 300 The Meaning of Image3.1J Introduction3.20 The Metafunctions of Image3.2.100 The
Representational Meaning of Image3.2.2[J The Interactive Meaning of Image3.2.300 The Compositional Meaning
of Image3.300 An Image Analysis of the Visual Representation of Project Hope3.3.1J The Representational
Meaning3.3.20 The Interactive Meaning3.3.30 The Compositional Meaning3.400 SummaryChapter 4[] The
Modality Meaning of Image4.10] Introduction4.2[] Modality in Linguistics4.3[] Modality in Visual
Communication4.3.100 Modality Markers4.3.200 Coding Orientation——Types of Visual Modality4.40] A
Contrastive Modality Analysis Between Two Cars Under the Same Brand4.4.1[0] A Modality Analysis of the Car in
Its Technical Manual4.4.200 A Modality Analysis of the Car in Its Advertisement4.4.300 Comparison and
Analysis4.500 SummaryChapter 5[] The Meaning of Composition5.10 Introduction5.200 Three Principles of
Composition5.2.10 Information Value5.2.200 Salience5.2.3[1 Framing5.3[] The Compositional Meaning of
Electrolux Webpage5.3.1[0 Information Value Represented by Electrolux Text5.3.2[0 Analysis of Salience5.3.3

[0 Framing Meaning5.40] SummaryChapter 61 The Meaning of Color6.10 Introduction6.2[1 The
Communicative Functions of Color6.2.100 The Ideational Function of Color6.2.2[0 The Interpersonal Function of
Color6.2.30 The Textual Function of Color6.300 The Meaning of Color6.3.1] Value6.3.2[1 Saturation6.3.3

O Purity6.3.400 Modulation6.3.500 Differentiation6.3.60] Hue6.40 Color Harmony6.500 A Contrastive Color
Analysis Between the Homepage of Yahoo and the Homepage of Disney6.5.1[0 A Color Analysis of the
Homepage of Yaho06.5.2(1 A Color Analysis of the Homepage of Disney6.5.301 Comparison and Result6.6

(0 SummaryChapter 7] The Meaning of Typography7.1] Introduction7.2[] Semiotic Potentials of
Typography7.2.1[] Stocles Attempt at Typography Grammar7.2.2[0 Van Leeuwens Sodal Semiotic Approach to
Typography Grammar7.2.3[] The Meaning Potentials of Lining and Spacing7.3[J A Multimodal Discourse
Analysis of the Topic Logo of Google7.3.1] Introduction?7.3.200 A Specific Analysis of the Topic Logo of
Google7.3.30 Conclusion7.400 SummaryChapter 81 Case Study[] A Multimodal Discourse Analysis of a
Multimodal Text on Global Warming8.1[J Introduction8.2[] A Multimodal Discourse Analysis of a Multimodal
Text on Global Warming8.2.1[J] The Metafunctions Presented by the Multimodal Text8.2.200 The Multimodal
Communicative Acts of the Multimodal Text on Global Warming8.3[] SummaryChapter 90 Multimodality and
Multiliteracies9.1] Introduction9.200 The Understanding of Multiliteracies9.3[1 College Students Current
Awareness and Level of Multiliteracies9.3.10J Basic Information About Students PPT Presentation9.3.200 An
Analysis of the Genres Used in the PPT Presentation9.3.300 An Analysis of the Modes Used in the PPT
Presentation9.3.4[] Tentative Conclusion9.4[1 Suggested Methods to Improve College Students Multiliteracies9.5
[0 Multiliteracies and Its Instructions to College English Teachers and Students9.5.1[0 Hypertextualized Teaching
——New Thought in College English Curriculum Requirements9.5.20 Inner Relationship Between Multiliteracies
and Hypertextualized Teaching Thought in College English Curriculum Requirements9.5.3[1 Instructions to
College English Teachers and Students...9.60 SummaryChapter 1000 Conclusion10.100 A Summary of the
Book10.200 Direction for Further ResearchBibliographyAppendix[ [
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[0 O 5.3.2Analysis of Saliencel] [1 As we know that usually the "ideal” and "new" are salient. Onthis Electrolux Text
[0 the upper part which shows the whole effect ofElectrolux products is the ideal and therefore the most salient. In
thesame part[] the top right part of the verbal words is the "ideal” and the"new"[] and is also salient. And
according to what we have discussedin 5.2.2 we know that the semiotic principles such as sizel1 color[] tone

O focusl] perspectivel] overlap can contribute to salience. In this Elec-trolux text we can see that it is the semiotic
principle of size that playsa very important role in reaching the effect of salience[] because thepart of the whole
effect of Electrolux products has taken half of themain text. Besidesd the color red in the verbal words has also
helpedexpress salience. The color contrast between the white background ofthe products displayed in the lower
right part and the blue back-ground of the whole page also make the displayed products the sali-ent part. So we can
say that the salience of this Electrolux Text is real-ized through elements arrangement and through color.C] 00 0 [J
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