0000 O, tushu007.com
<«<O000000ds>>

gobooo

Ub0<<0Ob0nbooooods>>
1300 ISBNLI O [0 9787111224853
1000 ISBNU U 0 711122485X
0000 o2008-1
gobobooobboodaad
goobb.ogd

000195

guooobobbogooooopbrbbbggoooobbbgooooon

00000000 http://www.tushu007.com

Page 1



0000 O, tushu007.com
<«<O000000ds>>

goon

gobnpoobougoooobobboooooobobbbbuoooooobobobboogo
gobbobbbuoogooobbbobbuoooogobbobbooooooobobbooog
goboboobooodadd
gggobbobbodoooobbobbodoooobboobboboooooobbobood
gobboobbbuodgoguobobobbuodoodobobobobooooooobobboougya
gobbobbooooogobobo
gobboobbboogogobbobbidoodobobobboooooobobobbooga
goooo
gogogobbobbododoooobboobboodoooMBAU DO OO bODOOO0OoOoon
gobbobbboogoooobobo

Page 2



0000 0O, tushu007.com
<O0d00ooods>

good

0 O O O O Chapterl MarketingManagement( [0 [0 00 0 0 O Caseld [0 00 Text[d 1.1
MarketingManagementPhilosophiesC] 1.2 MarketSegmentation] MarketTargetingandPositioning[] 1.3
RelationshipMarketing] [0 [0 [0 [0 CoreWordsandExpressionst] [J [ [0 [0 MoreKnowledgeChapter2
ConsumerBehavior(] [0 00 0 0 O O O Caseld O O Text[d 2.1 TheBuyerDecisionProcess[] 2.2
FactorsinfluencingConsumerBehavior(d 2.3 ModelsofConsumerBehavior( O [0 [0 [
CoreWordsandExpressions] [0 [0 [0 [0 MoreKnowledgeChapter3 IntegratedMarketingCommunications] [0 [J
000000 Cased OO Textd 3.1 WhatisintegratedMarketingCommunicationsd 3.2
PublicityandPublicRelations] 3.3 ThePracticeandtheAdoptionProcessforIMCLI [1 [0 [J [
CoreWordsandExpressionst] [0 [0 [0 [T MoreKnowledgeChapter4 ContemporaryAdvertisingll [0 O O O O O
Casel] [J O Textd 4.1 TypesofAdvertising[d 4.2 AdvertisingPlanning[] 4.3 CriticismsofAdvertising[] [0 [0 00 O
CoreWordsandExpressionst] [J [0 [0 [0 MoreKnowledgeChapter5 SalesForceManagement [0 [0 0 00 0 O
Case] O O Text[ 5.1 TheTasksofSalesManagement(] 5.2 StepsintheSellingProcesst] O [0 O O
CorewordsandExpressionst O [0 [0 O MoreKnowledgeChapter6 BrandManagement O O O O O O Caseld
0 0O Textd 6.1 WhatlsBrand[J 6.2 NewProductsandBrandExtension[] [ 6.3 AdvantagesofExtensions] 6.4
DisadvantagesofBrandExtensionst [ [J O [0 Corew0[ sandExpressions[] [ [0 00 O MoreKnowledgeChapter7
MarketingResearch] 00 0 0 0O O O Casel] O O Text[ 7.1 TheTypesofMarketingResearch(] 7.2 FocusGroups
[ 7.3 DepthlinterviewsandProjectiveTests[] 7.4 TypesofSurveyst] [0 [I [0 [0 CoreWordsandExpressions] [ [
O O MoreKnowledgeChapter8 RetailMarketingd O [0 00 0 O O Caseld O O Text[J 8.1
IncreasingSalesfromtheExistingCustomerBase[] 8.2 IncreaseSalesbyExpandingtheCustmerBasel] [ [0 [ [0
CoreWordsandExpressionst] (I [0 [0 [0 MoreKnowledgeChapter9 MarketingofServicest O O [0 [0 00 [0 Caseld
O O Textd 9.1 TheUniquenessofServicel1 9.2 HowConsumersPurchaseServices[] 9.3
ManagingtheMarketingofServices[] [0 [0 00 O CoreWordsandExpressions[] [ [0 [0 [0
MoreKnowledgeChapter10 GlobalMarketingd [0 [0 00 00 00 0 Case[d [0 O Text 10.1
TheScopeofGlobalMarketingd 10.2 EmergenceofaBorderlessEconomicWorld[d 10.3
Cross-CultureAnalysisinaGlobalEconomyd O O [0 0 CorewordsandExpressions(] [ [0 00 O
MoreKnowledgeChapterll E-Marketing[l [0 OO OO O O O Casel] [ [0 Text[d 11.1 TheEmergenceofE-Marketing
[0 11.2 E-MarketingEnvironment[] 11.3 E-MarketinginEmergingEconomies] [0 [0 00 O
CoreWordsandExpressionst] [J [0 [0 [0 MoreKnowledgell [ 00 I

Page 3



0000 O, tushu007.com
<«<O000000ds>>

goon

gobbobbbugoogbobbbbodoogoboMBAlOODODODODOOOOO0OoobDOOO
gobobobbbougoooon

Page 4



0000 O, tushu007.com
<«<O000000ds>>

goon

gobboooboupbDFODODDODOOOO0O0O0OO0OOOODOOO

0000000 :http://www.tushu007.com

Page 5



