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[0 O Market segmentation means dividing a market into distinct groups of buyers with differentneeds

[ characteristics or behaviors[] who might require separate products or marketing mixes. Thecompany identifies
different ways to segment the market and develops profiles of the resultingmarket segments.[] (1 Once a firm has
identified its market-segment opportunities[] it has to evaluate the varioussegments and decide how many and
which ones to target.In evaluating segmentsC] managers look atthe segment’ S attractiveness indicators and the
company’ S objectives and resources.In choosingwhich segments to target] the company Can focus on a single
segment] selected segments] aspecific product a specific market or the full market.It is important for
marketers to choose targetmarkets in a socially responsible manner by ensuring that the targeting serves the interests
of themarket being targeted as well as the company.[] [1 Once a company has segmented the market[] chosen its
target customer groups] identified theirneeds[] and determined its desired market positioning[] it is ready to
develop and launch newproducts.Although the rate of new product failure is disturbingly high[J companies Can
improvetheir chances of Success by creating new products with a high product advantage.[J O In the competitive
global marketplaceld the key to competitive advantage is differentiation.Amarket offering can be differentiated by
productl] services] personnell channelJ and image.Adifference is worth establishing to the extent that it is
important[ distinctive superiorl] pre-emptivel] affordable[] and profitable.Positioning is the act of designing
the company’ S offering and image tooccupy a distinctive place in the target market’ S mind.Many marketers
advocate positioningaccording to a single product benefit[] although double-and triple-benefit positioning Can
besuccessful if used carefully.OJ [0 [0 Sourceld Marketing Management by Philip Kotler(J Millenium Edition

[J 200001 ppl43-144.00
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