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00 O O The African American population, with a median age of 30, is five years younger thanthe U.S. population,
on average.The African American population is expected to grow more than twice as fast as theCaucasian
population between 1995 and 2020, reaching 45 million.In 1998, 55 percent of African Americans lived in the
South, yet the cities with thehighest African American population are not in the South.In 2000, there were 8.7
million African American households, nearly half of themmarried.For Merrill Lynch, all this information, plus its
own proprietary information, helpedto design an advertising campaign targeting affluent African Americans. The
companyidentified two clear priorities: the need for more community involvement from companiesAfrican
Americans do business with and the need for more education about financial ser-vices. Merrill Lynch developed a
series of financial-education programs for affluentAfrican Americans in Chicago and hosted three seminars
—one targeted to small-businessowners, another for individual investors, and the third designed for clergy and
nonprofitorganizations.7 More than 1,300 African Americans participated in the three seminars andMerrill Lynch
acquired over $200,000 in new business.Education The level of education attained by consumers is also an
influence on theadvertising strategy. According to the 2000 Census [ Figure 4.2 statistics show that U.S.males
attain higher levels of education than U.S. females. Also, income corresponds withgender, regardless of level of
education. As far as race is a factor, generally white U.S. con-sumers attain higher levels of education than blacks
and Hispanics.For advertisers, education tends to correlate with the type of medium consumers pre-fer, as well as
the specific elements or programs within a medium. Consumers with lowereducation are higher users of television,
especially cable. Consumers with higher educationprefer print media, the Internet, and selected radio and cable
stations. Likewise, educationdictates the way copy is written and its level of difficulty. Examine ads in Fortune or
Forbesand you will find words, art, and products different from what you will find in People ortabloid publications.
Advertisers don't make value judgments about these statistics. Theirobjective is to match advertising messages to
the characteristics of their target markets.Occupation Most people identify themselves by ,what they do. In the
United Statesthere has been a gradual movement from blue-collar occupations to white-collar occupa-tions during
the last three decades. There have also been shifts within white-collar Workfrom sales to other areas, such as
professional specialty, technical, and administrative posi-tions.
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