0000 O, tushu007.com
<O QO00d0oods>>

gobooo

Jdd<<googd>>

1300 ISBNUO O 0 9787301109830
1000 ISBNO 10 10 7301109830

0 dodoo2006-9
goooooooo
goooon

0 0 O 656

guooobobbogooooopbrbbbggoooobbbgooooon

00000000 http://www.tushu007.com

Page 1



0000 O, tushu007.com
<O QO00d0oods>>

goon

BooneU KurtzU U U UOUOODODODDODOUOOOOOOODODODODOOOOOOO
oboobooooboozog
gobbobbbuodgooobobobbuodoogobobobbooooooobobboougg
HEN

gobbobbbudgoguobbobbbudizogogoooo* oooogo> boobooad
gobboobbboogogobbobbidoodobobobboooooobobobbooga
goon

gobbobobbodoooooboobobbdoooooboobooooo bbobo” ooa
gioeod” “ DoobLOoOO” oooobobobobooo* ooobo» bodd
gobboobobbooooooboboobbodoooobobobbtooooooobobobboooa
gooooboooodd

Page 2



0000 O, tushu007.com
<O QO00d0oods>>

goon

DavidLOKurtzO O OOOODODOODOOOOOOOODODOOOOOSam M Walton College of Business]
OO00O00ooooo

Page 3



0000 0O, tushu007.com
<O gdogdn>>

good

PrefacePART1 DESIGNING CUSTOMER-ORIENTED MARKETING STRATEGIES Chapterl
Marketing:Creating Satisfaction through Customer Relationships Chapter2 Strategic Planning and the Marketing
Process Appendix Creating an Effective Marketing Plan Chapter3 The Marketing Environment,Ethics and Social
Responsibility Chapter4 E-Commerce:Marketing in the Digital AgePART2 UNDERSTANDING BUYERS AND
MARKETS Chapter5 Consumer Behavior Chapter6 Business-to-Business(B2B)Marketing Chapter7 Serving
Global MarketsPART3 TARGET MARKET SELECTION Chapter8 Marketing Research,Decision Support
Systems and Sales Forecasting Chapter9 Market Segmentation Targeting and Positioning Chapter10 Relationship
Marketing,Customer Relationship Managemaent(CRM) and One-to-One MarketingPART4 PRODUCT
DECISIONS Chapterll Product and Service Strategies Chapter12 Category and Brand Management,Product
Identificationa and New-Product DevelopmentPART5 DISTRIBUTION DECISIONS Chapterl3 Marketing
Channels and Supply Chain Management Chapterl14 Direct Marketing and Marketing Resellers:Retailers and
WholesalersPART6 PROMOTIONAL DECISIONS Chapter15 Integrated Marketing Communications
Chapter16 Advertising and Public Relations Chapterl7 Personal Selling and Slaes PromotionPART7 PRICING
DECISIONS Chapter18 Pirce Concepts and Approaches Appendix A-1Notes N-1Glossary 6-1Indexes 1-1

Page 4



0000 O, tushu007.com
<O QO00d0oods>>

goon

gobobobbbuodgooobobbbboooooobobbobbboooooobobooboobo,obn
g,0ooudggg
gobbobbbuodgoogobbobbbodoog,bbooooooobooobo,obbobood
gobobooobboodagd
gobboobobbudooooboooobboogoomooo™ bbb bbb oon
gobobobobboogoooon

Page 5



0000 O, tushu007.com
<O QO00d0oods>>

goon
gobboooboupbDFODODDODOOOO0O0O0OO0OOOODOOO

0000000 :http://www.tushu007.com

Page 6



