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00 O We areld inshort[] discussing television viewing in the context of domestic life. To expect that we could treat
the individual viewer making programmed choices as if he or she were the rational consumer in a free and perfect
market is surely the height of absurdity when we are talking of people who live in families. For most people[
viewing takes place within the context of what Sean Cubit has called "the politics of the living room™ where[d as he
puts itC] "if the camera pulls us in[J the family pulls us out"[] and where the people you live with are likely to
disrupt] if not shatter] your communication with t e "box in the corner”.zLet us consider the problem from
another angle. Herman Bausinger' s research provides the following account of what " switching on the television"
can mean - and it clearly doesn’t necessarily mean that one wants to watch the televisionJ "Early in the evening we
watch very little TV. Only when my husband is in a real rage. He comes homel] hardly says anything and switches
on the TV. "3 As Bausinger notes[] in this case “ pushing the button doesn't signify 'l would like to watch this'C]
but rather 'l would like to see and hear nothing' or 'l don't want to talk to anybody’. " Conversely[J he notesl]
later the opposite case where "the father goes to his roomO whiles the mother sit-down next to her eldest son and
watches the sports review with him. It does not interest her[] but it is an attempt at making contact. "4Bausinger
also helpfully provides us with a number of points to bear in mind in relation to domestic media consumptiont]

0J 10 To make a meaningful study of the use of the medialJ it is necessary to take different media into
consideration[] the media ensemble which everyone deals with today[] The recipient integrates the content of
different media [J 2[0 As a rule the media are not used completelyd nor with full concentration. The degree of
attention depends on the time of the day[l or moods[] the media message competes with other messages. [1 3[
The media are an integral part of that way the everyday is conducted[] for example[] the newspaper as a necessary
constituent part of "breakfast” [J and[d mediall decisions are constantly crossed through and influenced by non
media conditions and decisions.[] 4[] It is not a question of an isolated] individual processC] but of a collective
process. Even when reading a newspaper one is not truly alone[d it takes place in the context of the family[d
friends and colleagues.[] [J As Thomas Lendl of and Paul Tray t arguel] 6 many media scholars have tended to
view television viewing as somehow "supplanting family functions"J rather than investigating how media
resources are adapted to families' econornic and cultural [0 or psychological(d needs. This can involve quite
elementary considerations- such asC] for instanceld the use of television to create personal space in a restricted
physical environment. As Lind of and Truant note] “ in higher density families. TV viewing may function as a
way of avoiding conflicts or lessening tensions in lieu of spatial privacy. "These authors also note that much
research has concentrated on "questions of why[J to the exclusion of what and how. Scholars have attempted to
describe causes and consequences of televiewing without an adequate understanding of what it is and how it gets
done".O0 OO 0O
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