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[0 O Operating facilities and equipment] [ [ What we need here is a description of the operating assets the
business is also needed including buildingsC] equipment fixtures vehiclest] and so on Again[] the
information that is provided should be brief and focus on facilities that contribute to the value proposition.
Inventory manaeement[] [1 [ Efficiently managing both incoming inventory and finished goods is critical to
companies that hold any material or product for a significant length of time.For these coa~nies inventory~sents a
substantial investment Of funds and the ability to effectively control inventory levels is a management quality that
the business plan reader wiUbelookingfor
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