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(0 O We are all members of different clubs.Our family is a club] our church is a club[] our place of employment is
even a club.In some sense we* belong” to each of thesel] clubs bv choice-we choose whom to marry[d where to
worship and where to work because we identify with the people in them in some form or fashion.1 was on the
East Coast recently and saw a tourist sporting a sweatshirt from my high school across the country.l quite naturally
struck up a conversafion with herJ as we were part of the salne club.CJ [0 Auto brands generate a great sense of be
longing.Ever spoken to a BMW enthusiast about his loyalty to the brand[]

It" Spowerful.Saturn and Volkswagen are two other automakers t11at have historically done a good job of creating
a sense of belonging around their brands.[] What drives this’ Sense of belongingl

Arguably the most important factor in branding(] relevance.Brands that generate the strongest sense of tribal
identity are SO relevant to the wants and needs of their customers that they generate a natural gravitational pull.This
is what customer loyaltyprograms attempt to generate[] but you Can’ t buy a sense of belonging.It’ s like offering
to take someone to the movies if they purchase your ticket. Companionship] yes but friendshipU

Hardly.Which leads to characteristic No.2.Friendship] [0 “ The only way to have a friend is to be one.” The
great brands understand this.Starbucks.for example[d for many peoplel] their morning appointment with
Starbucks is like visiting with at rusted old friend——familiar and comfortable.
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