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(0 O O O Referring to the translation of advertising andpromotional websites, Calzada Perez [1 20050 argues that
‘images need translating as much aswords and cyberspace is nothing if not a hugemeeting point which provides
information thatis constantly translated back and forth: Thisstatement summarizes a new trend in the studyof
advertising translation, one that attemptsto take into account the range of constraintsimposed upon and
opportunities offered to thetranslator of advertising material by virtue ofthe modes of expression involved in each
adver-tising text. It has been argued that no text is strictlymonomodal [J Baldry 2000CJ . For instance, anovel or
textbook without illustrations mayappear to have only a verbal dimension, buttypographical choices [ Schopp
2002, 200500 andthe physical qualities of the paper it is primedon give the words a particular rendering
orinscription [0 Kress and Van Leeuwen 1996:230-3200 that contributes to the constructionof textual meaning. At
the same time, adver-tising texts on the whole display a high levelof multimodality with respect to other
genres,because of their simultaneous reliance ondifferent kinds of stimuli. For instance, printadvertisements usually
have verbal and visualcomponents, radio commercials rely on verbaland aural O sound/music effects, and
streetadvertising makes use of verbal and/or visualsigns combined with geosemiotic cues such asposition relative to
the viewer, proximity withother texts, and spatial context [J see Scollon andScollon 2003 on geosemiotics . Thus,
the multi-modality of advertising texts does not dependonly on the fact that campaigns for the sameproducts may
span various media - in otherwords, that the same campaign may be run inidentical or slightly different forms on
television,street posters, radio, etc. Rather, multimodalityis achieved within each advertising text, even inthe case of
texts that are traditionally excludedfrom the definition of'multimedia~ such as printadvertisements.
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