0000 O, tushu007.com
<O QO00d0oods>>

gobooo

Jdd<<googd>>

1300 ISBNUO O 0 9787562922377
1000 ISBNO U0 [0 7562922373

0 0odog o 2005-8
goooooboooo
gooodg

000448

guooobobbogooooopbrbbbggoooobbbgooooon

00000000 http://www.tushu007.com

Page 1



0000 0O, tushu007.com
<O QO00d0oods>>

0O

gpooooowrtoodoboooboobbooboobobooboobbooon
gonogoobodbogbbooboobboobooogoboobbobboonbg
gobbobbouggooobobo
gobbobbbuoogooobbobbuoooogobobobboooooobobobboougg
gobobooobboodadd
gobboobbboogogobbobbidoodobobobboooooobobobbooga
gobbobbboogoooboboobbbooooooobooo
gobbobbbdooooobobobbbodoooon
gobobobbboogoooobobbodooooboobbboooooooboobooobo
gobboobobbooooooboboobbodoooobobobbtooooooobobobboooa
gooboobboosuogooooboobobbdooooobooobboooooobobobobboo4
goboboobbooooooobobobbtbooooobobobbboooooaon
goboobobbooooooobbobbtbdooooobbobbbooooooo
gooboobobboooooobobobbtodoodobobbobbtbooooooobbbbbouog
goobobobboooooobobobobbooooooo
gobobobobbooooooobbobbtooodobbbbboooooubbbbbUuoo

Page 2



0000 0O, tushu007.com
<O QO00d0oods>>

goon

gobbobbbuodggooobbbbbuoooogobbobbboooooobobbobboooog
gobbobbbuoogogobbbobbuooooobboooo
goubbobbbouggoobobobbouoouon
gobbobbbougoogobobbudooouoboobbouoooobooboooo
gobboobbbuodgoguobobobbuodoodobobobobooooooobobboougya
gopbbobbboggsgdoboboobbudoogobboobboooooobbooboboao
go4pobbudooguobboobboudoooobbobbbouoooobobsoon
gobobobobboogoooobobbtbdoooooboobbooooooon
gobbobobbodooooboboobbodoooooboobbooooooobobobbooaa
goboboobbooooooboboobobbuoooonon
goboobobobbdoooooobobbbodoooobboobboooooobbobbbouoa

Page 3



0000 0O, tushu007.com
<O gdogdn>>

good

PARTO Marketing Rudimentsl Introduction of Marketing 11 1 A Brief History of Marketing Management 1
[0 2 The Concept of Marketing Management 100 3 How to Make Marketing Plan2 Marketing Environment 21 1
Introduction to the Marketing Environment 2[1] 2 Population Paradigm Shift Mandates New Marketing 21 3
Baby BoomersEconomic Impact 2 4 The New Term——Echo Boomers3 Consumer Behavior 301 1
Characteristics Affecting Consumer Behavior 30 2 Models of Consumer Bebavior 30 3 The Buyer Decision
Process4 Marketing Research 40 1 Marketing Information System 400 2 Marketing Research 4 3 Marketing
Forecasting5 Market Segmentation[] Market Targeting and Positioning 500 1 Market Segmentation 500 2 Market
Targeting 501 3 Positioning PRATL Marketing Strategies6 Product 601 1 Basic Concepts 601 2 Branding 6

(1 3 Develop New Products 601 4 Packages and Labeling 7 Price 701 1 Understanding Price 70 2 Setting Price
700 3 Price Adjustment 8 Place 81 1 What Is a Marketing Channel 807 2 Types of Channel 81 3 The Conflict
of Channel9 Promotion 90 1 Promotional Mix 900 2 Advertising 901 3[J Personal Selling 97 4 Sales Promotion
901 5 Publicity and Public Relations PARTO New Marketing Theories10 Service Marketing 100] 1 Nature
and Characteristics of Services 100 2 Marketing Strategies for Service Firms11 Global Marketing 1100 1 Global
Marketing in Twenty—first Century 1100 2 Understanding the Global Environment 11[1 3 Global Marketing
Strategy12 Marketing Models 1200 1 Social Marketingl 1200 2 Internet Marketing 12[J 3 Relationship Marketing
1200 4 Green MarketingAnswerGlossary for Marketing

Page 4



0000 O, tushu007.com
<O QO00d0oods>>

goon

ERERE

Page 5



0000 O, tushu007.com
<O QO00d0oods>>

goon
gobboooboupbDFODODDODOOOO0O0O0OO0OOOODOOO

0000000 :http://www.tushu007.com

Page 6



