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[0 This change is already seen in America, Europe and Japan. American and Japanese commercial banks are
pushing their merchant banking as deeply into the securities business as they feel the regulators will let them get
away with. In America, Bankers Trust, Chase Manhattan, Citicorp and J. P. Morgan have all been allowed to set up
securities&mdash;&mdash;underwriting affiliates slipping through the Section 20 loophole of the legislation
separating commercial and investment banking. The two businesses have become so interwoven that, as Mr Dennis
Weatherstone, president of J. P. Morgan, says, &ldquo;we really have to rip the fabric to separate the
threads&rdquo;..0 For their part, investment banks and securities houses have become direct suppliers of credit to
a wide range of financial and nonfinancial customers. They offer investment products that are virtual substitutes for
interest-earning demand deposits. They own and operate non-bank banks that give access to payment systems. In
short, they have become providers of services that commercial banks have traditionally offered. Though forbidden
from commercial banking in their home markets, American and Japanese investment banks and securities houses
happily run such banking affiliates abroad. [J  &hellip;&hellip;
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