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[0 O Firms must satisfy customers, or the customers wont continue to "vote" forthe firms survival and success with
their money. But firms must also keep in mindthat sales revenue from customers comes at a cost. It may cost more
to satisfysome needs than any customers are willing to pay. So profit——the differencebetween a firms revenue and
its total costs——is the bottom-line measure of thefirms success and ability to survive. It is the balancing point that
helps the firmdetermine what needs it will try to satisfy with its total sometimes costly effort.Macro-Marketing and
Micro-Marketing Defined [0 Macro-marketing is a social process that directs an economys flow of goodsand
services from producers to consumers in a way that effectively matches supplyand demand and that accomplishes
the objectives of society. Emphasis is on thewhole system. Like micro-marketing, macro-marketing is concerned
with the flowof need-satisfying goods and services from producers to consumers. However, theemphasis with
macro-marketing is not on the activities of individual organizations.Instead, the emphasis is on how the whole
marketing system works, whichinvolves looking at how marketing affects society, and vice versa.[J [ Every society
needs a macro-marketing system to help match supply anddemand. Different producers in a society have different
objectives, resources, andskills. Likewise, not all consumers share the same needs, preferences, andwealth. In other
words, within every society there are both heterogeneous supplycapabilities and heterogeneous demands for goods
and services.
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